Project #1: Microblogging/Social Networking for a Cause (15%)

Purpose
Many of you are already active users of social networking sites –
Pinterest, Facebook, MySpace, Instagram. You likely use these tools to communicate with your friends
and family about the daily happenings in your personal lives.
Today, there are more than 240 million users on Twitter. In the 2012 presidential election season, users
sent 10.3 million tweets during the 90-minute Jim Lehrer debate. This amounted to 160,000 tweets per
minute, signaling both extreme interest in the political happenings and also enormous influence. The
purpose of this assignment is to identify ways to harness this power and influence through social
networking, so you can use the tool to make a difference on an issue about which you feel strongly.
Much like Facebook, which allows users to post mini updates (microposts), Twitter is a microblogging
forum. Other microblogging forums you might be accustomed to using include text messaging, instant
messaging, or email. In order to be effective in your foray into Twitter, you will want to familiarize
yourselves with the lexicon.
Instructions
Using the cause you have selected to engage in, you will create a Twitter account and join the
conversation. At first, you will be primarily a receiver of information, but through asking questions, sharing
valuable information, retweeting other relevant tweets, and engaging with other Twitter users, you will
begin to become acquainted with others who are engaged in this topic. That is, you will join the already
engaged community surrounding your chosen issue.
Remember, there are differences between causes and issues:
A cause is a topic of concern that requires action for the purposes of helping to raise awareness
or funds to help find a solution to a problem.
Examples: Cystic Fibrosis, Autism, Domestic Violence, Homelessness
An issue is typically something being debated (or that you think should be) in the political realm.
Issue engagement generally surrounds activities such as education, lobbying politicians, and
recruiting supporters.
Examples: Decriminalization of Drugs, Immigration Reform, Tax Policy Reform

To get started, you will need to create an account. Who to connect with:
•
•
•
•
•
•

Prominent people already working on behalf of the issue or cause already
Sources of research/data relating to the issue or cause
Existing organizations already advocating for the issue or cause
Congressmen and women and/or leaders in the community who can affect change (perhaps
through legislation, funding)
People in your personal social circle with whom you are willing to share your advocacy and
possibly recruit to join the effort.
Bloggers/pundits/civic leaders from whom you can learn

Required Tasks
•
•
•
•
•
•
•
•
•

Engage: Create an account (bio,
handle, avi)
Link to a cause
Download the Twitter for iPad app and
use it
Tweet frequently (at least every other
day)
Make connections: Find people to
follow who are connected to your cause
(Tools: WeFollow, Listorious, Twibs)
Join the conversation: Identify 5 related
hashtags and use those to engage in
the dialogue
Make an impact: Set a goal to earn 100
new followers during the project period
Get active: Share related news stories,
videos, statistics
Reflect on your experience: Write a 2page reflection essay where you
explain why you’ve chosen the cause
you have; discuss your prior knowledge
and acquired knowledge (i.e., learning
curve); assess the impact you have had
on the issue; and evaluate the value of
this activity.

Recommended Tasks
•

•

Manage Your Account: Join a
dashboard management service that
tracks and analyzes activity (Tools:
TweetDeck, HootSuite, ManageFlitter)
Measure Your Influence: (Tools: Klout,
PeerIndex, Twitter Grader, TweetLevel,
or use a recommended Twitter
Analytics tool)

Learning Objectives
•
•
•
•

Demonstrate the critical thinking skills
involved in exploring, limiting, and
focusing the subject.
Demonstrate writing style that is
appropriate for the audience and
assignment.
Demonstrate an ability to communicate
a meaningful thought with brevity and
precision.
Demonstrate competency in tools and
technologies of new media.

Image source: http://pelfusion.com/twitter-2012-lateststatistics-infographic/

Project #2: Blogging for a Cause (25%)
Purpose
A blog is “a type of website that is sometimes compared to online journaling. Blogs come in many
varieties, but most incorporate an interactive element such as comments and are comprised of posts,
rather than static pages” (Wordpress.com Lexicon).
Blogging can be a form of entertainment, reflection, or it can serve the purpose of arguing, persuading,
analyzing, commenting on a situation or event. For the purposes of this assignment, we will use our blogs
as a vehicle to communicate ideas and motivate others to engage in our efforts.
To see how influential the blogosphere can be on issues that matter, read about
•

Blog for America – In the 2004 election, candidate Howard Dean ran the first ever
campaign blog. As a result, he experienced phenomenal grassroots fundraising results,
but most importantly, he was able to disseminate his message through 3,066 original
blog posts, a message the mainstream media was all but ignoring.

•

The “Citizen Journalism Revolution” – Led by the late Andrew Breitbart, this is a
movement whereby amateurs (non-professionals) use videos, images, and mini
newspieces to tell angles and dimensions of stories that might not otherwise be covered
in the mainstream media. It is also called participatory or public journalism. Incidentally,
the citizen journalism movement has been rejected by professional journalists, and
ultimately led to the #JustABlogger resistance.

This background knowledge is relevant, because it shows both the value of blogging and also the
controversy that still surrounds the medium. I share this information not to discourage you from using the
tool, but to offer some insight into how politically charged activism on social media can be. You’ve no
doubt run across some of that in your Twitter activity.
Instructions
For this assignment, you will be required to create a blog using Wordpress. To get started, create a free
account at wordpress.com. Like you did for the Twitter activity, you’ll want to review the
Wordpress lexicon, so you can understand the language of the medium you are going to be writing in.

Begin by reading “What Do Bloggers Do: An Average Day on an Average Political Blog” by Laura
McKenna and Antoinette Pole.
Tasks
•
•
•
•
•
•
•
•

Choose a title for your blog that is both catchy and also meaningfully related to your cause – or
one that speaks to a general personal motto (composingyourself.wordpress.com, for example, is
the title of a blog kept by an English teacher), and create your account.
Choose a template, one that is functional and stylistically appropriate for your subject matter.
Once you’ve created your blog account, be sure to install the Wordpress app on your iPad2. You
will be able to create and edit new blogs directly from your device. More complex blog posts
(those with embedded links, videos, and images) will need to be done on the computer.
Create an About and Bio link. In this, you’ll explain a little about you and why you are engaged in
this cause/issue.
Make sure you have Share capabilities (Facebook and Twitter at a minimum) and allow
commenting on your posts.
Keep your content fresh, tasteful, and do your best to limit all posts to 400 words or less.
Blog twice a week (Tuesday and Saturday, for a total of 8 posts).
Once your blog is published, share it. You will use your previously established Twitter handle to
share your posts, invite people to follow your blog, and promote your blog posts using hashtags
you’ve identified as meaningful on the issue/cause.

Learning Objectives
•
•
•
•

Demonstrate the critical thinking skills involved in exploring, limiting, and focusing the subject in
order to produce a thesis statement appropriate for the audience and assignment.
Demonstrate an ability to communicate a meaningful thought with brevity and precision.
Demonstrate competency in tools and technologies of new media.
Demonstrate ability to evaluate and incorporate sources into written work (quotes, paraphrased
material, borrowed images, videos, graphs/charts).

Project #3: New Media Activism/Digital Advocacy Video (30%)

Purpose
As a culmination of all the advocacy work you’ve already done on your cause/issue, you are going to
create a video to wrap up your efforts. This video will appeal to a wide variety of audiences, and it should
distinguish you as an agent of change. The purpose of the video is to promote, educate, argue, persuade
or recruit. With your advocacy video, you want specifically to engage viewers/pique their interest, so show
passion, make your case, and use effective visuals.
Instructions
This project is one of the most exciting benefits of participating in the iTeach pilot. You will receive special
training on an application (iMovie) that we have made available for students in this class that will help you
with this project. The initial iMovie training will be conducted during class time, but if you need additional
training (remedial or advanced), you can schedule your own training on campus with anyone in the
MediaSpot offices. Some of this training will be offered online for our class. You must use the iPad2 for
this project.
Tasks
•

•
•
•
•

•

Produce a 3-4 minute video promoting the cause or issue in which you’re engaged. In the video,
you will
o identify the cause;
o incorporate references to the history and current status of the issue, including what
interested viewers can do to get involved;
o include music and a variety of visual effects; and
o show relevant logo(s), web addresses (including your own Twitter handle and blog
address – you are promoting the cause/issue, as well as your own efforts).
Make sure you do not violate any copyright or fair use policies in creation of your video.
Extensive planning, scripting, and storyboarding will be done on the front end. In addition, there
will be extensive revision and editing in the production phase of the video-making. All editorial
decisions must reflect your overall purpose (see purpose above).
Upload the final product to YouTube.
Finally, write a 750-word reflection “essay” to accompany your submission. This will explain the
process, technological struggles and successes you faced, as well as what you hope to
accomplish through the creation and dissemination of this video. Your reflection will be a new
blog posting, and in it, you will embed the link to the YouTube video.
Once the blog has been published, you will 1) promote the blog and 2) promote the video (directly
from YouTube) on Twitter.

Final Submission
For official submission, email the link to your blog posting to me inside of an email message. Also include
the link to your video on YouTube.com in this email message. You will be given a rubric in advance to
show how you will be graded. The project will also be included in your final e-portfolio (I’ll teach you how
to do this using Storify.com), which will serve you in your future professional endeavors. Be sure you
have a reliable, two-pronged backup system – jump drive AND hard drive on your home computer – to
avoid losing all of your work. iTunes will also be a good backup system for the video clips as you create
them.
Learning Objectives
•

Demonstrate the critical thinking skills involved in exploring, limiting, and focusing the subject.

•
•
•

Demonstrate writing style that is appropriate for the audience and assignment.
Demonstrate an ability to communicate a meaningful thought with brevity and precision.
Demonstrate competency in tools and technologies of new media.

